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; What massages are these advertisements telling people ?
‘ Select your answer from the worksheet.
F4H3 9025 % 83 % H beautiful images and things |H #
48/ P strength / challenge
1 FRFE / = F dreams come true / success
Bl / &R personality / savoring
w4/ FF charm / temperament
FHe %82 F H beautiful images and things H i
A g/ PR strength / challenge
2 FHRF R/ = dreams come true / success
Bl / &R personality / savoring
a4/ xR charm / temperament
FHe97% 8% 4 beautiful images and things |H #
A F ) PR strength / challenge
3 FHRF R/ = dreams come true / success
Bl / &R personality / savoring
a4/ xR charm / temperament
F43a7, %8 %+ Dbeautiful images and things |H #
48/ PR strength / challenge
4 FRFE / = F dreams come true / success
B/ Erk personality / savoring
Wt/ FF charm / temperament
F4 ;%82 % Dbeautiful images and things |H i
A g/ PR strength / challenge
5 FRFE / = F dreams come true / success
B/ Erk personality / savoring
w4/ charm / temperament
F4a7, %85+ Dbeautiful images and things | @
A E /PR strength / challenge
6 FRFE / =2 F dreams come true / success
Bt/ &R personality / savoring
a4/ xR charm / temperament




2| R4 e A2 A 2 What is the product of this advertisement ?
ERE | AE Y H P 3:F Dk Select your answer from the worksheet.
3 % enjoyment WY B
BB pleasure Sl
1 B/ Frk personality / savoring A
F G B/ dreams come true/success
His something else
32 en joyment 3K
BB pleasure PR 4%
2 i 4/ Frk personality / savoring H i
FILY B/ dreams come true/success
H i something else
A en joyment T b AR B
HAB pleasure I R
3 i 4/ Frk personality / savoring P57 AR
FILY B/ dreams come true/success Hi
H s something else
3% enjoyment L e
BAB pleasure =
4 B M/ 5k personality / savoring e 7
F Y B/~ dreams come true/success His
H i something else
A enjoyment =
A pleasure i
5 B2/ Frk personality / savoring PR &
FILF /=% dreams come true/success H s
H s something else

How do you feel after knowing the answer ?( & Z#aiz (s %)
happy, angry, surprise, unbelievable ---
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