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The Design of Bilingual Lesson Plan
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Timing for
Using Chinese/
English

Please describe in
detail when and
where you use

Chinese/English.
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3% &~ Attention please -

It's class time

BALR Az B TR

Today we will watch a lot of pictures
(advertisement)

Question 1. : What messages are these
advertisements telling people?

B Select

worksheet.

your answer from the

B Choose the answer that is closest to
how you feel.

: What is the product of

this advertisement ?

Question 2.

Question 3. : How do you feel after

knowing the answer?
m All feelings are ok.
B There are no standard or correct

answers.
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After | learned about the advertisement
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method of cigarettes, | thinki it is.......
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beautiful images and
things.
strength/chal lenge.
dreams come true/
success.
Personality/savoring
Charm/temperament.
Enjoyment.
Pleasure.
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After | learned about

the advertisement

method of

cigarettes, | think it
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Chinese/English section.
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BHEFR:
advertisement
message
product

R 2R % g m
beautiful images and
things.
strength/challenge.
dreams come true/
success.
Personality/savoring
Charm/temperament.
Enjoyment.

Pleasure.

How do you feel after
knowing the answer?
happy, angry, surprise
unbelievable
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After someone learned
about something , someone
think it 1§ =++-+-

ridiculous / unbelievable /...

sk
References

David T. Coutwright 2 ~ B#45% (2002) - FREABHS - &Jb @ 1745 -

AEEAA (2000) Hkis a/E AR ESE 2 388 o BIL B RER R S EE A TH 5
SE/NFE (2003) 208 2002 AN ISR AR A RIRE 2 B - 8 KA
R E T FTRE 1o

SEREAER (2003) FAREBh At GBI P BB T R B W9T o R RER K
R S LA AR SRR




FL %

FE VB AR G EBIEY BB RGP R LA

B B

pEape

N e A O e L AEVHE P AR
?;;_ What messages are these advertisements telling people ?

‘ Select your answer from the worksheet.
F4H3 9025 % 83 % H beautiful images and things |H #
A E /PR strength / challenge

1 FRF B/ 2 dreams come true / success
B/ ek personality / savoring
awt o/ F charm / temperament
FH397% 82 % 4 beautiful images and things |H #
A g/ PR strength / challenge

2 FRF B/ 2 dreams come true / success
B/ &R personality / savoring
a4/ xR charm / temperament
FH97% 8% 4 beautiful images and things |# #
A g/ PR strength / challenge

3 FRFE / = F dreams come true / success
Bt/ &R personality / savoring
w4/ g charm / temperament
F4Fe5 %82 % $ beautiful images and things |# &
A g/ PeE strength / challenge

4 FRFE / = F dreams come true / success
B/ Erk personality / savoring
Wi/ FF charm / temperament
F47, %85+ Dbeautiful images and things |
A g/ PeE strength / challenge

5 FRFE / = F dreams come true / success
Bl / &R personality / savoring
a4/ F charm / temperament
F43a7, %85 %+ Dbeautiful images and things |H #
4§/ PR strength / challenge

6 FRF B/ 2 dreams come true / success
Bt/ &R personality / savoring
a4/ xR charm / temperament




AR F* ? What is the product of this advertisement ?
WEE | EEYH P §iE D % Select your answer from the worksheet.
A enjoyment YT
A pleasure Eie o
1 B/ ek personality / savoring H
F Y B/+ 7 dreams come true/success
His something else
% % en joyment %K
BAB pleasure PR A
2 i1/ Sk personality / savoring H s
FIRY B/+# dreams come true/success
H i something else
X enjoyment o AP B
BB pleasure EE SR g
3 B/ Sk personality / savoring 5T AR
FIBY B/ dreams come true/success H s
H i something else
A enjoyment Eie o
BAR pleasure £ 4
4 Bt/ &k personality / savoring e Z
FILY B/ dreams come true/success Hw
H i something else
3 ¥ enjoyment = M
BAR pleasure £ 4
5 B/ FrR personality / savoring FES B
FILY B/ dreams come true/success Hw
H i something else

How do you feel after knowing the answer ?(H ™ ¥ Zhakz {4 g F)

happy, angry, surprise, unbelievable ---
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After I learned about the ridiculous %% ¢
advertisement method of [ think it is
cigarettes unbelievable #g17 &

# : cigarettes (N.)
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very complicated {%4f fgen

very ridiculous %3 i

After I understand

[ think o1 - .
the whole story of misguided/misled 44 :E-% e

smoking 1s
cigarettes, Inevitable VGRS R W=
Involuntary 2L P RR e
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